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Angel or Devil: Social and Cultural Perspectiveto GM Soybean in China

Abstract: The genetically modified soybean has attracted more and more eyes; around crops
genetic modification, the debate or probably war on its development, production, consumption and
rhetoric is red-hot. The small GM soybean has shaken the whole globe. To analyze the consumers’
response we should put the issue in the context of globalization, and Chinese distinct political
system and social-cultural background. Understanding this consumers’ place, we will not be
surprised about their “embrace” attitude to GM soybean oil or other “high-scientific” products.
They are standing outside the knowledge-power field and their choices are actually the outcome of
dominant ideology and believing of science and experts. The consumers in this genetic
power-relation, of course count for little when the government is making the relevant policy.
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